
LANDING PAGE - 

Update banner image to display large scale projects and/or photo etch work.

“We make it Special” heading - Use this area as a directional element to the “About” 
Page. Condense the paragraph and employ a call to action to invite visitors to learn 
more about Bolt Laserworks.

“Only the Best” I would suggest reworking this text (to focus more on large 
scale/photo etch than personalization). 

Storefront Gallery - Consider feature 3 - 5 top selling items. Link to store for visitors 
to shop additional products/options.

What people are saying - This is great to include! Are there any more recent 
testimonies you would like to add? I would 5.

Move business hours and contact form to the footer of the website to appear on 
every page. This way visitors always have this pertinent information at their �nger 
tips and don’t have to navigate/search for it. 

Consider moving a�liate links to the “About” page.  It is fantastic to see that Bolt 
Laserworks is involved with several Chamber of Commerces, but this info would be 
best featured on the “About” page. Info in the footer area needs to be a landmark 
for a visitor to �nd contact information. 

In addition to moving the business hours and contact form to the footer, I would 
also recommend adding a link to Bolt Laserwork social media accounts (facebook if 
this is the most frequently managed) with a call to action ie: “Follow us on 
Facebook!”. 

Reccomend employing a frozen header (scrolls with the page) or simplifying the 
“Quick Links” section. 

Suggestions are based on featuring large scale and photo etching.



ABOUT PAGE

Condense or break up paragraph so we don’t have 
one big block of text. 

Add the Chamber Membership listing with links. Add 
a blurb on Bolt Laserworks’ community involvement -- 
maybe mention the senior tumbler project as an 
example.

We de�nitely need a photo of the shop manager, 
King!

Remove the call to action titles and descriptions. They 
can be separately employed elsewhere (either on 
store page or landing page). If used elsewhere, also 
consider rephrasing them to reduce the use of the 
word “special”. 



PRODUCTS PAGE

Adjust introductory paragraph to target large scale 
projects. 

Update top 3 -5 products to display large scale items.

Consolidate store gallery to display top products. 

Move smaller scale items to a “catch-all” category or 
link to etsy store. The idea would be to have your 
website be the source to order large scale/photo etch 
and the etsy store be the source to order smaller items 
(tumblers, wine glasses, cutting boards, etc)

Use the “Custom Project Form” on each product page. 
This way they can submit an order request with out 
having to navigate away from your site (call or email).

Make updates (if needed) on any of the product 
photos.



PRODUCT CATALOG PAGE

This can be confusing to someone shopping your site. 
I understand that this is where the customer can 
review blank items for their project, but when 
“Products” and “Products Catalog” appear right next to 
each other on the site, it can be confusing to �gure 
out where they need to go to submit an order. I would 
suggest renaming one of the two pages “Store” and 
“Catalog” OR saving the product catalog to share once 
the customer makes a decision on the product they 
want from the “Products” page -- introduce the 
catalog once the conversation is started. 

Another point to keep in mind is these product 
catalogs are third party links that take the customer 
AWAY from your website. If they are not paying 
attention, they will not notice this and may get lost in 
navigation.

I would propose to share the click book links with 
customers via email to make their catalog selection. I 
would either hide this “Product Catalog” page or 
remove it if you like the idea of this proposed order 
process:
1) Customer visits “Products” page and submits new

quote form to inquire on the product. (The
conversation between Bolt Laserworks and the
customer starts here).

2) Bolt Laserworks is noti�ed of the quote and makes
contact with client either via email or phone call.
This is where the product catalogs or �ipbook links
are shared with the client.

3) The client makes their catalog product selection.
4) The order goes into production.



CUSTOM WORK

Recommend changing this page title to “FAQ” . Here, 
we can display the Shipping, Returns, Copyright 
Policy, Photo Etch Need to know, etc. This would 
streamline the process instead of having these facts 
on divided over multiple pages.

We would remove the �llable form (if we like the idea 
of having it on each product page).



CUSTOM WORK - NEED TO KNOW

Simplify the text to shorter paragraphs.

Move this information to FAQ page.



CUSTOM WORK - TRADEMARKS & COPYRIGHTS

Move to FAQ Page



CONTACT US

Add Phone Numbers, address, 
maybe owner names again?



CONTACT US - SHIPPING 

Move to FAQ Page.



CONTACT US - RETURNS

Move to FAQ page (including the return contact form).

Lorem ipsum



CONTACT US - SITE MAP

At a quick glance, this is a duplicate appearance of the 
product page and can be confusing. If we simplify the 
product page to feature large scale and photo etch, 
then this variation of the product page will no longer 
be needed. 



THEMED GIFTS

I would suggest removing 
this.
It’s a third party site that 
takes vistors o� of your 
home site and these items 
can be found on your etsy 
site (if I am not mistaken). 
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